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At Starbucks Coffee Company, the importance of diversity has long been recognized within our guiding principles. Our most recent Mission Statement says: “We’re called partners, because it’s not just a job, it’s our passion. Together, we embrace diversity to create a place where each of us can be ourselves. We always treat each other with respect and dignity. And we hold each other to that standard.”  We recognize that diversity is an essential component of a successful business model, and is a critical piece of our employment policies, customer outreach plans and supply chain practices.  
Starbucks commitment to diversity includes specific outreach to and inclusion of customers and employees with disabilities.  The business case for reaching out to people with disabilities is clear – the importance of increasing the connection to customers with significant spending power; opening an untapped labor pool; and providing ways to retain partners [employees] who become disabled.
A. Starbucks Access and Disability Mission:  “Inspiring partners [employees] to embrace accessibility, Starbucks believes that making our stores and work environment inviting and accessible not only provides equal access to people with disabilities, but is universally beneficial to all.  Providing a legendary experience with basic disability etiquette and cultural sensitivity, while engaging the customer in an accessible environment are part of our efforts to make the Starbucks Experience available to all our customers.”

B. Goal – to facilitate equal access by engaging and incorporating the disability perspective and universal design in programs and services, communication, technology and the physical environment.  
C. How does our mission translate to increased hiring of employees with disabilities?  The more we present ourselves as a “disability friendly” company, the more we will broaden the pool of candidates who will seek out Starbucks as an “Employer of Choice.”
D. Highlights of Starbucks Access and Disability Efforts

1. Leadership Commitment

a) Diversity Program Manager, Accessibility (since 2004)
b) Access Alliance Partner Network, with President, US Business or executive sponsor

c) Community Partnerships (e.g. US Business Leadership Network, NW Regional Disability & Business Center)

2. Store Access and Inclusion

a) Braille and large print “Make it your drink” menus in all US Stores

b) Accessible furniture and design

c) Register and drive-thru signs offering order and delivery assistance to customers with disabilities
d) Inclusive promotions (advertisements, billboards, “The Way I See it” on cups)
e) Website Accessibility Standards
f) Service Animal Standard

3. Partner [Employee] Awareness

a) Expanded education and training opportunities, including:

I. Quarterly interactive and experiential classes  (Best Practices and Disability, Creating a Deaf Friendly Environment)
II. Disability etiquette and legendary customer service standards included in retail training

b) Standard disability training provided to staffing managers
c) Providing guidance on reasonable accomodations

d) Disability-friendly language incorporated in Standard Communication Style Guide

e) Sign language interpreting service standard at internal/external conferences and events

f) Access Ability Expo held at corporate headquarters
g) Forums by national leaders with disabilities

h) Mentoring students with disabilities

E. Starbucks Law & Corporate Affairs Department (L&CA)
1. Diversity Committee established by General Counsel in 2002

a) Purpose- to further L&CA’s efforts to embrace diversity internally and externally

b) Involvement at all staffing levels (attorney, paralegal, staff)

c) Annual outside counsel survey
I. Includes firms’ hiring/ use of attorneys who self-identify as having disabilities

II. L&CA Excellence in Diversity Award presented annually to outside counsel

d) Outreach to diversity bar associations, including legal organizations supporting persons with disabilities

2. Connections with Disability Community
a) Awards: Disability Rights Advocates 2007 “Eagle” Award; Disability Rights Legal Center 2006 Recognition

b) Co-Sponsor/Supporter: Paul G. Hearne Award
c) Board membership – Disability Rights Advocates

3. Development and communication of flexible work arrangements

